Day 1 July 07 2024 (Sunday)

Time
08:30-09:00

09:00-10:30

10:30-10:50

10:50-11:00

11:00-11:45

11:45-12:30

12:30-13:20

Al. #16 “The Carbon Handprint

— within an IS Perspective”

A2. #18 “Expanding the
Interpretation of fsQCA Analysis
Based on the Perspective of the
Kano Model”

A3. #19 “The Future of
Endorsement: Stimulating
Consumer Organism and
Responses Through Al and

Human Influencer”

Ad4. #25 “Examining Mentor's
Signals Through Cultural
Capital in Online Mentoring: A
Multi-Method Investigation”

Event

Registration

Session A Session B
(At 2037) (At 4112)

B1. #10 “Using Data
Visualization to Improve Sample

Contributions in Citizen Science”

B2. #11 “Exploring the Effect of
Content Characteristics on User

Engagement”

B3. #12 “Visilect: A
Visualization System for

Business Location Selection”

B4. #32 “Predicting Accuracy in
Complex Annotation Tasks
through Workers' Browsing
Behavior on Crowdsourcing
Platforms”

Coffee break
Conference opening

(At 4112)

Keynote speech
(At 4112)

Speaker: Prof. J.J. Po-An Hsieh

Keynote speech

(At 4112)
Speaker: Prof. Hsing Kenneth Cheng

Lunch




13:20-14:50

14:50-15:35

15:35-16:20

16:20-16:40

16:40-17:40

18:00

Session C

(At 2037)

C1. #7 “Understanding Shadow
IT Usage from the Perspectives
of Routine Activity Theory and
Pro-social Rule Breaking
Theory”

C2. #13 “Contextualizing Multi-
dimensional Effectiveness of
Business Intelligence Systems:
Objective and Subjective
Measures”™

C3. #22 “Steering App Store
Challenges: Inducing Regulatory
Focus to Influence User

Purchase Decisions”

C4. #29 “The Impact of IT
Identity on In-role and Extra-
role Behavior: The Moderating

Session D
(At 4112)

D1. #5 “Exploring the Viability
and Efficacy of Sustainability
Reports Generated by
Generative Al: A Proof-of-
Concept Study”

D2. #9 “Strategic Partnering
with Generative Al: An
Empirical Investigation of

Chatgpt Plugins”

D3. #17 “Intellectual Core of
Mobile Payment”

D4. #27 “Performativity and
Performative Prediction in

Information Systems: Modeling

Effect of Organizational and Challenges and New
Role Identity” Approaches”
CS5. #31 “Exploring the
Transaction Behavior of NFT
Through the Endowment Effect
and Affordance Theory”

Keynote speech

(At 4112)

Speaker: Prof. Yulin Fang

Keynote speech
(At 4112)
Speaker: Prof. Paul Benjamin Lowry
Coffee Break
Meeting with Editors
(At 4112)

Conference Banquet




Day 2 July 08 2024 (Monday)

Event

Time
09:10-09:55

09:55-10:40

10:40-11:00

11:00-11:45

11:45-12:30

12:30-13:20

13:20-14:50

Registration

Keynote speech
(At 4112)
Speaker: Prof. Patrick Y.K. Chau
Coffee break
Keynote speech
(At 4112)
Speaker: Prof. Robert M Davison

Keynote speech
(At 4112)
Speaker: Prof. Olivia Liu Sheng
Lunch

Session E Session F
(At 2037) (At 4112)

E1. #20 “Exploring the Impact
of Corporate ESG Practices on
Consumer Perceptions and
External Motivations”

E2. #21 “Exploring The
Context with Factors of Cloud
Computing to Digital
Transformation and
Innovation™

E3. #23 “Are You Intelligent?
The Impacts of AI Type and
Compensatory Consumption on
Consumer Willingness to
Follow Recommendations™

E4. #24 “The Paradox of
Cognitive Absorption in
Problematic Use of Short Video
Apps”

F1. #3 “Designing Games to

Immerse Players”

F2. #6 “Pso-based Linear
Regression Model for
Container Throughput

Prediction at Kaohsiung Port”

F3. #14 “Distributed Security
Deployment Framework Based
on Sdn And Zero Trust

Architecture”

F4. #30 “Leveraging Industry
4.0 With Al For Enhanced
Business Model Innovation: A

Dynamic Capability”




ES. #26 “Exploring Customer
Perceptions of Fairness in Data
Breach Through Comparative

Compensation Aspect”




